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M20g1JIUNDUMSUANFolYutUNYDIST: dns1¥1tuIINS

Government Communications Service (GCS) Auun

WU IS AUNUSURITFIIUAUMIUNUIINNTENTIE

YULHIBNLATING . . . .
%U’JEJ\‘I']uiqx‘iIﬂi\‘iﬂ"ﬁ‘U@\‘mu Iﬁﬂaﬂﬂaﬂﬁﬂ‘ULLNUﬂ 294 GSC

mheaudsenaisiasenisl The Advertising, Marketing
and Com. Control (3o Cabinet Office) Wa1sauAu

YupyIRIUUTEUIR

ANPANYDILATINTT

HM Treasury Wag Cabinet Office aylfau

U U

PUILITULANVBILATINITINFDINAU Crown Commercial
Service (CCS)
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TDR\l 3.2 U10SAIUUA=ASSEIUSSOUITIIWED

nscdnwluaigus:ine

msmnuquatu
aIUs:inA

nsmnuQuanutel
RRED)
(Self-regulation)

mMsMAuUQuUasoy
(Co-regulation)

an1d¥IIWSIUNU an1d¥1IWSIUNU
S8 nAUs=dIAu

nAdunsia NAUJAU
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nscuAnuIlunaus:ina: msminuquanuwed (Self-regulation)

UszinAntgsduuul

Uayennminduign
gousSuUNISNINUQUA

Jo0-Uo0o08gYdINIA

lWwosul arns1¥a1tu1INs Witsauaud wWuuaua (naaunsia)
anwuwosn (N1AvJAu)

LlS.JﬂOﬁUﬂ"IUtU"l"IﬂHHﬂ"IWLlSJJ"IUZ_-'"iO

A2UUNEDN0Y0IaN128IW (Dadununnualtgdhey nMthlul
NIWWAUZaJN1s “Undaiwaniaganu”

Jod Ao anmsAsauiwainasy Mikdesousumsninuqua
ua:zunaJlny

gotog Ao Msmnuquaua:unalinulufnans Tuduany
NQHUIY
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nscufinuuanids=ind: nismnuquasdu (Co-regulation)
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« dnMsHuidowuwQnualaloy sud. gfiisssu ou

NHLIEIG28AIWSUTNTOUYaIES (Media Liability
Act 1991)

LOUUISN
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nscdANwIluaIIus:INA: WOKIASSETIUSSCUITWED

Womn ansy Wuuaud | anwudsn alau Lauuasn Tne
21uins
AUQNGADI ‘/
vaJdoua
g10ans

Auluna v v v v v v v

tunisunau
dJoya

nsSuYal v 2 2 v v ? v

mua

msuen v v v v v v v v

JolR3SI00N
INANUAU

AUY: Mudoya EthicNet (http://ethicnet.uta.fi/) ua:amniskuiidoWuWurIna sousoulasncu:gate (2557)
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nscufinutuanads:ine: Tasddasidgolan1dgrdwdo

Press Complaint Commission (UK) Pressens Opinionsnamnd (Sweden)

y

PRESS COMPLAINTS COMMISSION
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AssgnUsstuIT IWFolny:
JOUIAUIINIEIISEISSSIUIHIITITWHUITOWUW W. A, 2541

§ULI.U UNISuUJ F‘]_Utt? « MNuQuanul (wuaunsia)

LlUOKIASSETY « doanaoiuinsiuaina

. DuamunumaIdwde sradaununmeguen WU NA
Ussggu undyinis nsoninsy Wuau

1ASJIdS13a8N1DTTW

o IMYIFouazusstusNslasuansuinnndas=audnun
s
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1ss8UssoUIIIWTone: TASIAS1IaN 1N ISHUIFOWUWIIHIZ1(T

mun

~

nssunsgus:nou
Sgwae (sou 14 Au)

~

NssuNISUNSIATUICD

(sou 7 Au)

NIKUIN
—

ACUNSSUNISANINIS
nUJdoWuw

(sou 21 AuU)
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« KwidsU o Feu vosunmisiiod/ 31513Ms wa: alaunurSoduanunivod
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ol WsouwunluBulyduaisy
« HUFosrwNMisauisalanguduagogsutngoula
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doandsinuuuu
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wSaunsaus:g:ataJlny
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15SYTNUSSTUIFITWEO

n1ssugoJniua (lwosud)

German Press Code

Section 15 - Preferential Treatment

The acceptance of privileges of any kind that could possibly influence the freedom of decision on the
part of publishers and editors are irreconcilable with the prestige, independence and responsibilities of
the press. Anyone accepting bribes for the dissemination of news acts in a dishonorable and

unprofessional manner.

Guideline 15.1 - Invitations and Gifts
The mere appearance that the freedom of decision of a publishing house and its editorial staff can be

impaired is to be avoided. Journalists shall therefore not accept any invitations or gifts whose value

exceeds the extent that is usual in business and necessary as part of working life.

The acceptance of advertising articles or other low-value objects is harmless.

Research and reporting must not be influenced, hindered or even prevented by the accepting of gifts,
invitations or discounts. Publishing houses and journalists shall insist that information be given

regardless of the acceptance of a gift or an invitation.

If journalists report on press trips to which they have been invited, they shall make this financing clear.
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nissugaJnua (Wuuaud)

Guidelines for Journalists

Professional status

4. The journalist must not abuse his/her position. The journalist may not handle issues which

may lead to potential personal gain nor demand or receive benefits which might

compromise his/her personal independence or professional ethics.
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n1sSugaimua (adau)

Code of Ethics for the Press, Radio and Television

The integrity of the journalist

2. Do not accept an assignment, invitation, gift, a free trip or any other benefit - and do not make

contracts or other engagements that could bring into question your status as a free and independent
journalist.

RULES AGAINST EDITORIAL ADVERTISING
Be especially careful and critical in the following situations:
- when third parties offer ideas and make proposals including some kind of favour in return

- when offered free or heavily subsidized trips or benefits




1SSYTNUSSTUITITWED

nIssugaJniua (arnsigoncunins)

Code of Conduct (for members of the National Union of Journalists]

8. Resists threats or any other inducements to influence, distort or suppress information

HUNBYLAQ:

dns1¥o10uIINSUASSEIUSSY 2 aUU

- Code of Conduct @aJ National Union of Journalists
- Editors' Code of Practice voJ PCC

ua NUJ Awuauignood PCC
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nIssugaJniva (tauwisn)

The National Code of Conduct

B. Conduct contrary to good press practice

4. There should be a clear dividing line between advertising and editorial text. Text and pictures

occasioned by direct or indirect mercantile interests should be presented only if a clear journalistic

criterion calls for publication.
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naIssugaJnua (wsouaud)

Guidelines from the Netherlands Press Council

1. General

1.5. A journalist avoids one-sided and biased reporting, does not abuse his position, carries out his job

independently and avoids any (pretence of] conflict of interest.
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JoUJAUINNIUASESSSUUKIITTWHUITOWUW
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AawWlunarslumsiiauadoya (a3iau)

Code of Ethics for the Press, Radio and Television

Listen to both sides

13. Endeavour to give people who are criticized in a factual report the opportunity at the

same time to reply to the criticism. Endeavour also to state the views of all parties involved.

Bear in mind that the sole objective of some reports may be to cause harm to the subjects of

the reports.
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AWWunalumsuduadoya (ansigoncunins)

Editors' Code of Practice

1 Accuracy
iii) The Press, whilst free to be partisan, must distinguish clearly between comment,

conjecture and fact.

2 Opportunity to reply
A fair opportunity for reply to inaccuracies must be given when reasonably called for.
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A wLWunaulumsuduadoya (wutseuaud)

Guidelines from the Netherlands Press Council

2.3. Both sides of the argument
2.3.1. When publishing accusations, a journalist will investigate whether there is a

sound basis for them. If reasonably possible, the journalist will hear those who are

disqualified as a result of a publication, even if their role is marginal. The accused

will have ample opportunity to respond to the accusations, preferably in the same

publication, without being subjected to any unreasonable time pressure.



